OMR Answer Sheet No-

er
gestion Booklet N umb®"

j 3043

B.B.A. (111 5¢™.) Examination- 2024-25

Bookiet Series

A Bachelo" °F Business Administration

(To be filled by the Candidatcfﬁﬂ fefe Ttamelf W wd)

Roll No. (in figures)
Fgepnis (et #)

Roll No. (in words)

Marketing Management

[Time:Z:ﬂﬂHﬂ“rs
[:.,wmztnz:i;ﬂlilfil"'a

I Maximum Marks : 70

[ Fiftra 3w : 70

IFgeHE (T H) —

Name of Examination Centre

»

gdien = &1 T

Sighatﬂre of Tnvigilator
e Frllas & e

Instructions to the Examinee :
1. Do not open the booklet unless you are
asked to do so0.

2. The booklet contains 75 questions.
Examinee is required to answer any
65 questions in the OMR Answer-
Sheet provided and not in the
question booklet. In case Examinee
attempts more than 65 Questions,
first 65 attempted questions will be
evaluated. All questions carry equal
marks.

3. Examine the Bookiet ang the OMR
Answer-Sheet very carefully pefore you
proceed. Faulty question bogklet due to
missing or duplicate Pages/questions O
having any other diSCrepanw should be
immediately replaced.

(Remaining Instructioy, on last page)

anfial & fore e -

1; -y @) aa ae 7 @ 519 9 I
F e :

2. wer-giaet ¥ 75 we &) ohamlf ot & 65
we &) & 7 shemoaRo IIFER-giie )R & '
T #1 oameit arT 65 ¥ e uvl 3 7@
a0 o Ry #, wem 65 3wl @ &) geaifesa
s s wht et & i g #)

3. el & IR e BT ¥ qd we-giaeT qony

OMR JR-T4® B Waarigds 3@ o arygof
mwﬁmmmwﬁm&ﬁ,&w
B B 8, I T aaa |

https://www.rmpssuonline.com


https://www.rmpssuonline.com/

For business, marketing i

1. a:mﬁ.gﬁﬂ”“_'%'
(7 (A) Compulsory | | (A) frawt |

(B) Necessary

®) S .
() Unnecessa;-y /. | . (C) mamas 2
©) Luxury ' - (D) fenf
z/i'“M-arketing is the - delivery of - 5 PP aﬁ?ﬁ, < T T 20 9€
@ standard® This definition i5 ofi-, qﬁqmg | o
(A) Philip Kotler SR (A) Fofer Preer
(B) William 3, Staﬁton - . - (E{) faferom 3, €A
($) Paul Mazur R A ©) W
(D) Hansen P LR TR (D) &=
}/ The advantage of marlfgiéir}g is to:- R R o o &
(A) Consumers ~ (A) Iu¥rERY B
@ (B) Businessmen - / | (B) =gy &y
(C) Manufacturers - (C) T &
(9) To all . | (Dj 10 B

@ "Marketing concept is awphilosophy 4, 'ﬁwmmma&hé'w g

of business" This statgr_nent is of:- U &-
(A) W. J. Stanton | (A) T, . Rueq
(B) Philip Kotler | | (B) fferg dreex
(C) John E. wakefield | (C) T 3E TP
(D) Arthur P. Felton - N (D) IR &. B
3043\A\2024-25 | [3] | PT.0
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G

;.,/MOI'IEy Spent on marketlng is:-

@ ®) Un“ﬁ‘cessaﬂ' expenditure

- (C) Bufden of the Customers

Ve
(B} Investment

E/Accorcling to McCarthy p's of

marketing mix are:-

(A) 4
(B) 6 4

(€ 2

(D) 3

Marketing mix remain: ¢

(A) Static

(B) Uncertain !

(C) Certain

([p Changing

Marketing management has control
over micro environment factors:

(}) Yes /
(B) No

(C) Partial

- (D) Uncertain
3043\A\2024-25
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S.

) 2.

wa;si‘;ﬁﬂﬁwqﬁrwﬂ%ﬁ'g'

(A) 4

(B) 6

(D) 3
ferqur fRsoT &4 &
(A) wRh

(B) sffaa

(C) Ffdam

(D) &

A

e wfaRuly ged R fauvE waeer &1
o @ 21
(A) &

(B) &

(C) ifdwp

(D) 3rffiyg
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—
@ "In environment only °"C thing
N is fixed and that is chande” this
statement is of:- e
(A) Philip Kotler
(B) Alvin Toffler
(C) Willian J. Stanton
(D) Peter F. Drucker
/1»0./ The tendency of Indian buyer is:
@ (A) To Bargain s
(B) To file Complaint

(C) To Purchase cheap

(DY Al these

"il/ Maslow hirarchy of needs are:-

K

(B) 5

/

(C) 3
(D) 2
9/ Market segmentation is:-
(,A’j Necessary
/
(B) Unnecessary
(C) Wastage of Money

(D) Wastage of Time
3043\A\2024-25

9. "uaﬁamm’rﬂ'*ﬁwéamﬁ?
R o o &
(A) Fofer preer
(B) ofea fper
(C) fafer 31, €T
(D) e v, g%
10. YR e 3 yaf 2|
(A) wiearst @
(B) Rsra e
(C) |1 Tie
(D) & wft
11. e & sngRYE BHEE 2
(A) 4
(B) 5
(C) 3
(D) 2
12. ¥R fwfeaso &)
(A) D

(B) 3FEED

PTo.
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The Main types of @ progyct are:-
(A) 2

(B) 3

fﬁ-)q

(D) 6

The term, product Concept was first
used by: . '

(A) Philip Kotler

(B) Theodore Levitt

(C) W. ). Stanton -~

gp) R. S. Davar

- Major product line strategies are:-

(A) 2

(B) 4

(C) 6

(D) 8

. Types of Packaging are:-

(A) 2
(B) 4
(C) S

(D) &

30431A\2024-25

13,

14,

15,

16.

mﬁmmfﬁaﬁ

(A) 2 \
® 3

(c) 4

(D) 6

Sy @O I T R gzt J9ANT ey

il

I{B) ﬁ]ﬂ‘f@?f}fﬁf

(C) 5&9 3. Rugw
(D) IR, 9. TR
T ufes @ s Ay Nt 2-
(A) 2 |
(B) 4

(C) &

(D) 8
455 & yer &
(A) 2

(B) 4

(C) s

(D) 6
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@ Labelling is:- &

7( (A) Compulsory
(B) Necessary

(C} Voluntary ~

(D) Wastage of money -

@ Maximum wide scope is ofi- ©

_//(A) Brand
@ (B) Labeling .~

(9 Packaging
(D) Trademark

19. Thé Characteristics of a ﬁOOd brang
@ are:-
(A) Short Name |
(B) Memorable / |

(C) Attractive

{9/ All of these -

17. orafemm §-

18,

19,

(A) afars
(B) IMaygs

-(C)Eﬁ:sas

(D) &7 3 wafd
TR 3 e 87 €

(A) =g

(B) wfem

(C) tfm
(D) =R 7%

I Vg & Ryiwart & |
(A) aiaw:#
(B) wwoig
(C) s

(D) a4

@ Marketing strategies during product  20. 39 Sitae T A fagom fe - et &

life cycle are:-
®) 3
5 s
(CJl 7

(D) 9
3043\A\2024-25
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(71

(A) 3

(B) 5

Q7

(D) 9
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23,

/

4

/\

./

Death of prud”‘:t take piace:-
) In mapyrty stage
BY In pejine stage
(€) In ga¢yration Stage /

(D) In ApgglesceNce stage

Principleg of new product development

are:-
(A) 2
(B) 4
(C) s
(D) 8
Price policy is determined by
(A)

(B) Middle Management

Lower Management

;} Higher Management

(D) Salesman

@ "The whole behaviour of a person

while marking purchases may be
termed as consumer behaviour” This
statement is of-

{A) Goethj

(B) Pauj

(C) stil

(D)} Kotler

W0431012024.25
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21, %ﬁﬁﬁﬂﬂmg

22,

23.

24,

® e I T &

(C) 4@ ;

- e B S
ot 32 T & Forgr &
(A) 2

(8) 4

(C) 6

(D) 8

e A FEiRa Bt 2.

(C) .3 W& gIRT

(D) ot gry

A B T 50 e ¥ wngef argek
ﬁﬁmmmm%a“aﬁm
=3

(A) et

(B) dim

(C) Rea

(D) Beer
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_ uct ara.
@Causes of failure of new Prod are:

_ 25, WM&W.[%%{‘_
(A) 2

(A) 2 '
® 4 () 4
() 6 Co € 6 -
~ o8 B (O |
/@/Mostly new-products are’ | 26. . L
~ | mﬁéﬁm@ &l |
@ (‘ﬁ} Unsuccessful / _ (8 sre |
(B) Successfy] -

(B) wwe

(©) - yRyer Wt

) - (D) o g
@ According to william J- Stanton 27. faferm 3, Rve » IR yru PRl

the phases pricing determination

(C) 100% Successful .

(D) 100% Unsuccessful

s & TRy -
process are: | '
(A) 4
(A) 4 |
s - . (B) &
©) 8 (C) 8
(D) 2 (D) 2
yﬁmmotion Mix includes: 28, yaa fasor § wfinfem @)
@(A) Personal selling . (A) ¥ofss Rsa
(B) Advertising . ' _
| / (B) Tasmo=
(C) Sales Promotion
' (C) T wadw
(})’)" Personal  selling, Agyertising
sales promotion an, : (D) aqﬁwﬁmfaﬁuﬂaﬁaﬂam
3043A20225 " ond publiclty (9] | N A 1Y
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E
b

f@
/( {Pt} Newspapaf advertise ment

?E (B) Premium
‘7

(8) Magazine2dVertisement

/

(C) Folders

{P') Posters

@ Media of advertising is:

(A) Samples

/

" (C) Calender, Diary etc

(D) Demonstration

31. Which of the following is not the

e

function of channels of distribution

e @ A) Managing fin
A (A) ging finances /

E D (B) Managing production

' .
(C) Promotional Activities

i (D¥ Pricing

3} Whole  seller renders

be /tﬂwards

@ {A) Whﬁle S'E"EF /

(BT Retailer

(C) SUEle'q,

e (D) Reta
_ MEDZLE?IE" end society

services

29,

30.

31.

32.

A) AR TG T
(B) fAT

(C) w3 % ol

(D) Peax sgurd vd THST 6 Wi
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istributi .
9 Function of physical 0% " 33, ﬁ%mﬁammﬁﬂﬁmﬁ“ﬁ”%ﬁ%

system include

-' ' (A WoRRY fefd
@ - (A) Ware housing decisio” |
(B) Transport Decision / (B) tRae ffd
(C) Inventory decision (©) s Rt

i ort ang
(D) Ware housing TransP o
4 (D) HvgRoy gRkae T IS fwot

inventory decision

(34 service Marketing Complies: TR T L Sepe—
~(A) 4 steps (A) 4 TRoT
(B) 6 steps o (B) 6o
' (C) 5%y
(C) 5 steps
| (D) 2 TR
(D) 2 steps
35. -Online Marketing tools: 35. 3iFce fduur 3 90T gl
/{A] E-mail marketing ~(A) 9 fawoEm
@ (B) Content Marketing : (B) ®c fduum
(C) Social Media / (C) amitse Wi
(DY Al of these ) 2w |
;{é Direct Marketing channels: 36. Wgel fauom & Fe B
\ (A) Mobile (A) HrETSH
(B) Online Tools / (B) SIS IDBROT
(C) Tali Marketing (C) etrmmdbfeT
(D) Q=
All of these
3043\A\2024-25 [11] P.T.O.
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37. CDnsu,-nEr behaviour is:

(A) Uncertain R

@ (8) D'Vnamic

(©) -. Wide | /
(O Al these

38, What is the main goal of marketing?
(A) To produce goods

@‘:)3’ To satisfy customer needy |

(C) To increase product cost

(D) To limit competition

@ What is "Market éegmentation"?

f / (9,} Dividing a market into distinct

@ groups
(B) Increasing production capacity
(C) Setting a price for products
{)%) Promoting products on social

media

r
/"'éJ Which of these is not part of the 4

p's of marketing?
® (A) Product /
(B) Price

}C) Purchase

U

38,

- 39,

40.

(B) mﬁ@rm@aﬁa@zm
(C) T P WG TG

- (D) iRl @ A SR

"qToR favfeador @ &2

(A) Hﬁﬂﬂﬁ&%ﬁﬂ-ﬂ'ﬂ{@ﬁﬁh
(B) I & ¥ g

(C) masﬁugwﬁafﬁam'

(D) Hﬁmﬁrﬁ%mﬂmaﬂmm
5 A ol fgoe & 4 p & e Adt &
(A) Iar
®) wa

(©) B
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41.

pr

0

42,

What is a "target market"?
(A) The Entirg population

9}/ A specific group of custoMers

(C) Only international customers /

(D) Competitors of the company
Which of the follawing ils a form of
“diéital marketing"
(A) Billboards

9 Social media ads -

(C) Door - to - door sales

4

(D) Radio advertising

- Which type of pricing strategy sets 3

low price to attract customers?

- (A) Premium pricing

(9)- Penetration pricing

- (C) Skimming pricing

3

3043\»\\2024-25

(D) Cast plus pricing

In marketing, what does "USP"
stands for?

VUnique selling prodUct '

(B) Universal selling point /
(Cj Unique selling point

(D) Unified selling process

"aléR S g 27

(A) ¥iyeh sy

(B) e a1 RIS TF
(C) ¥ siefed TE@
(D) T 3 et

. PrerfoRec # 3 ot AR o

TS WY 87

(A) Bt

(B) Wrerer g fasmaT
(C) R 7=

(D) ’\ﬁa’iﬁam

: aﬁqﬁgﬁ:ﬁu&mffﬁm@ﬂaﬁm@ﬁﬁ

B 5 fire o e PR e 22
(A) ﬁ’rﬁmaﬁmﬁﬂm

(B) mnﬂmaﬁmﬁaﬁm

(©) Wﬁaﬁm‘iﬂ‘ﬁw
(D) @FE T BIHa FefRor

. Rwom 3, usp &1 oot v T @2

(A) Unique selling product
(B) Universal selling point
(C) 'Unique selling point

(D) Unified selling process

https://www.rmgddddonline.com PT.0.
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@ wh at is "e t‘ﬂmer r‘EtentIUnn? 4
S,

‘qttractmg NEW Customers

(8) K&Eping eXisting Customers

loya)
. /7L(C) Reducing production cogt
(/p) Affering discOunts gp, Products
_ ;4? Which type of promdtinn affers free
samples to customersg?
“(A) Advertising
f ()%) ‘Public relations | / |
(C) Sales promotion
5)3) Personal selling

@ What is the meaning of "consumer

behavior"?

?L (A) How products are made

(B) How customers choose, use
and dispose of products s
{()‘,} The cost of production d
‘ LQ} Advertising techniques
@ What does 'B2B' stand for in 48
/ marketing?
7[\9) Business-to Buyer d

(B) Buyer to Buyer /
(C) Business to Business

(D) Brand to Brand
3043\A\2024-25 _ [14]

46,

47.

(A) mﬁmm%

(B) WEd IR & wgd Iuan
e S o @

(C) 3@ & @

(D) fasus ot

. WIS § 'B2B' @& 0T Hae &2

(A) =R ¥
(B) a1 ¥ Fa
(C) =R ¥ =mr

(D) SV 3 gog
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sCri
: /49/’ which of the following bestde ibeg

wproduct life cyclé"?

(A) The number {Jf-\ieé‘r&a CF}TpanY '

is in business

‘through from introdUCtion to

decline /

(C) The ﬁrocéss of creatind @ new
product

(D) The time to make a product

50. What does

/ depend on?
@A) Product color _
(BJ Customer preferences and
buying power /
(C) Company profits
(D) Employee wages '"

51. Which stage in the product life cycle
typically shows the highest level of
sales? -

7L (A) Introduction /

(BT Growth
(C) -Maturity
(D) Decline

S% What is distribution rj_hannel in
marketing?

\ 5A) A method of transporting goods
E'B) A pathway through which

products reach customers
(Cr A ‘method of determining
products price / .

(D)’ An advertising strategy
3043\A\2024-25

'consumer demangd’

(B e Stageslr a pr(}duct gQES

[15]

49;-'3@%%.5{@%3@%
W o
(A) oy oyt & a2
(B) v e o 3 TR frrae T
| 'ﬁ%mﬁw‘él
Q) e et B
() foh e iy Y Y e
50. mm#m%ﬂmﬁﬁwaﬂﬁr%é
(A) 3OR.$
(B) TEw & wafiroard 3R 5 AR
(C) T+t & o
(D) Tl B woRd

51. "3E FaT 9% ¥ B | TR FH aR
W Ioaan e =R e @2
(A) uReTa
(B) &
(C) wRugaar
(D) fiRmae

52. fagom # ¢ faeRor Aegw T4 @2
(A) #1& aRag @i v faf
(B) w® At R v © 3 U

(C) 3 &t iwa fFrafRor & v fify
(D) e Rsoe Torfy '
P.T.0,
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53. Which of thesé activities js a part of 53 gﬁﬂﬁ‘h A nfafafy mﬁ‘vﬂm&

CUStomer gervice? 3
?
. @1 for g
(A) Product maﬂUfactur]ng (A) e .
® @ T e ey
2 Assisting  CUstomers  with (B) T B ‘
Product uésnes -~ @1 99 FefRa s
(C) Setting the Product price (€) AT i3 e &=

(D) Designing Product packaging

In Swot analysis, what does 'Q' 54, SWOTW#'OI T T 3
stand for? (A) options ()
(A) Options / (8) objectives (38%3)
(B) Objectives
(C) Opportunities
(D) Obstacles
>5. Which of theseis not a part of digital 55, gy @ @ TefSTeer TSR @ e

(C) opportunities (A3d¥R)
(D) Obstacles (STEnd)

i marketing'?

@ (A) Email marketing &

\ | | | / (A) e fague
(B) Social media marketing (8) dere A fooe
(C) Search Engine optimization (C) wd 5 Irgpe
(P}’Bilibaard advertising (D) #ifew ferma

>6. What is the main purpose of 56. mﬁqﬁq@mmga

(@ branding?

yTo create a unique identity for a

product / -

(B) To determine the price of a

(A) %\%méi%wasﬁﬁmw:

product (B) %\‘?Taﬁasnimﬁu‘iﬁam

(C) To improve product packaging c
(©) e B dplim ¥ guR BT
(D) To create physical durability of

roducts (D)
2043\1A\2024-25 Came IRt a5t Miifdyes wenfier w=

https://www.rmpssuonline.com


https://www.rmpssuonline.com/

57. How does branding diﬁér frgm_-

| packagiﬂg?' _
;\‘ SM’Br’anding is ab;:iut creatlng'
identity, Packaging - s aboy
product protection —
(B) Branding focyg ON Color,
packaging does 'no't.'
(C) Branding is part of productiop
| packaging is part..ofdistribution'
' (D) None of these . |
Which of the following is @ key
element of effective packaging? .
9) Visual appeal attract ;ustomers
(B) Reducing product weight
(C) Changing the product colouf
(D) Increasing production cost

59. Why s durability_i'm.pcrtant is

packaging?
(A) To reduce production tirﬁe
/® (B) To increase the price of the
| product /
g:d/Tn protect the product during

transportation

(D) To control inventory levels
3043\A\2024-25

57.

58.

59.

(171

mﬁﬂsﬂz%ﬁgg’ﬁ“mm'
(A) 2 ey @ P W 4 70
%ﬁn.maﬁﬁ*&“%mﬁé
(B) ?ﬁﬂmmﬂﬂg%@qﬁ
(©) ¥n g @ R &, QR

feeror a1 e ©

(D) & 2

Frafafaa & & g1 Tondr S5l &1
FEadd? |
(A) TED B s B B foe 57

'(B) IR B YR T

(C) 3IUE &1 1 e
(D) 3G TN G

Hpfi ¥ R wit Aeat 22

(A) 3IAEA GHT DI GEHT

(B) IUIE &I Ted G

(C) "Ragd & dRA e & WWham
<

(D) lﬁmﬁfﬁbﬁﬁﬁﬁ?{m
-RT.0.

E}
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|

|

i
g
{
|
!

@ Which f4ctor in Packaging influences 60 Wﬁaﬂqmﬁﬁmésmq&

a C0n5umer5 purchase demsmn

-~ Most?

&

61 Dividing @ market based on regions

4

62. Market segmentation refers to the

~

(A) Packaging Weight
(8)
(€

(D)

Use of expensive material
Large package size
Attractive design and

scheme

ities, and climate is called:

(A)

Demographic segmentation

o

color

(B} Geographic segmentation /

(C) Psychographic segmentation

(D) Behavioral segmentation

process of:

(A) Combining all markets into one

(9,}» Dividing a large market into/..

smaller groups
(C) Advemsing only

customersg

for selected

(D) Increasing prices for better

profit

{- \ 3043\A\2024-25

r4/1

61.

62.

(D) 'R @y > e @S agen

|

= g D TR e &7
(A) s 31 o

(B) H71T ATeT BT FIT

(C) s I BN MBR

(D) Iy 33 3R < A

fosdl TR B &A1, IR 3R STy
eR R fawisa & saamar -
(A) SiREgD! fGuEE

(B) whicis fawa

(C) wEs+S faws=

(D) wEEiR® ue=

SR s @ arad foa o a4 @

(A) T FIFRY DI CH H ST
(B) §2 ¥R @ BT aas’rﬁﬁmﬂ

dHAT

(C) FaE YA gL wedr & fou

DT

L ______
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@When segmentation is based °" 9%e,

income, education and occupation j
is called:

(A) Behavioral segmentation

(B) Geographic Segmentatfoh
(C) Demographic segmentation

(D) Psychographic segmentation

64. Howdoesbranding benefitcompanies

in @ competitive market?

(y» By I:Jui[dirjg customer loyalty
(B) By reducing production cost
(C) By limiting -advertising
requirements

(D) By increasing the wieght of

products

65. Which of the following factors affects

f'\

the pricing of a product?

(A) Product cost

64.

/

65..

o

/

(B) Customer preferences

(C) Competitor's prices

(27" All of the above -

3043\A\2024-25

[19]

63.

Wﬁ‘mmﬁ.mw’*w#
ARG g & gy 39 PeT o -

(A) m‘ﬂﬁaiﬁmﬁq-

(B) shieres fasrsr

(©) WMW

(D) AT fasnad

wioreael] araR % gign eHa @ B
SR T g &

(A) s frest o1 Fmfor a6

| (B) 3RS @ FNId Helh

(C) s+ smavamansit o fvd a3
(D) TN BN T TG}

Frefeited % ¥ 3 w1 o b =g & 7w B
worfe e &2

(A) 3R @

(B) uEd Wrafeard

(C) wirftial & g -

(D) IRI® AWt
PT.0,
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@, A higher den’land for a product 66, ﬁ;zﬂ 5 B I Ui 3 dR @) &

E vs @ com ‘to; :
It. 9€nera)ly alloW Panyto: B Clingeo &2

. (A) Increase the price

() HAd TG &Y

(B) Decrease the price

- (B) AHFd T &Y

' ]4 (C he price same
] /-) Keep t /

(¢) AT T @Y D

(D) Discontinue the product

(D) S DI 98 T D

5}. Personal selling involves:

_ 67. safept 14 3 wnfire 2-

: (A) Advertising a product on social : '
@ média ‘ (A) arerd ﬁlfgu | IR 3K B EEIE!ICI:I

(B Direct'in‘teraction between sales : .
> () fpar 3R mes & da wae daK
person and customer _ ‘

(C) Publishing articles P/ (C) FEERI W o1 Wi &1
newspapers

(D) 3ics BRIHHT B AT

(D) Organizing online events

68. A temporary discount or offer to  68. fodr @@ & foe st g ar gaE

%increase sales is an example of: IR -
(A) Advertising / (A) TS o1
(B) Public relations I (B) 5 w b
(C) SBIES pr'omotion . (C) ﬁﬂgf -\qﬂﬂq EET
D) =fpra fadh &
() Person (
3043\&24-25 3l selling [20]
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59) Marketing channels refers to-

{}J Pathways fﬁr Se“lng prodUCts tﬂ 69' m ﬁqﬂ {ﬁqﬂ'ﬁ ‘Fﬂﬂjﬂ) mm g'
consumers _ | {A.) 351 ﬂg m %m

\ (B) Manufacturing processes for

70. Green marketing focuses on-

72.

goods | (8) W*Wﬁm
(C) Methods for desiqning produ : Is N -
esigning tts/ (O) IR B Ry B O Rt

(D) Customer service policies

(D) UES Var et
. . P B o P BN &
(A) Selling products only at low 70. i i

prices https://www.rmpssuonline.com (A) B ¥ B T m
(BY’ Promoting eco- friendly and - (B) mm@aﬁk ‘
sustainable prod '
products / DI Fgrar &

(C) Advertising only in green color -
(D) Providing free products to (€ A

customers (D) mmﬁwmmm
who is the father of modern 71. o fyqor &1 foan 3 82
marketing? (A) ﬁiﬁ'ﬁ m

(A}~ Philip Kotler
or / | (B) HRR gAR

(B) Peter Drucker

(C) Abraham Maslow (C) 3IETEH AR
(D) Laster Wunderman (D) W T -
means bringing more 72, =emmmmoemenes &1 i & v T & UD ﬁ
than one product from a company to Hi¥d e TSR A A
arket (A) 3er Fvson

(A1 Product mix / (B) TR fawrsH

(B) Market segmentation
(C) Promotion miXx

(D) Distribution mix (21] ' 'P1.0.

3043\A\2024-25
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RNEEE TR

73 What does e term 'marketing” 7, .ﬁﬂﬂ"ﬁmwmﬁ%?

"efers to7 o | |
(A) New product development ) T T
Pr Advertising and other | | | 1
1
promotional al:tiviities .'(B) faa 3R st s e
(C) A;hieving sales and profit . L
targets / (C) ﬁﬁmmﬂ&da}mm

'(D) Creating customer valué and - -.‘
satisfaction o | _ o SR (D) miﬂﬁhﬂﬁ%m |
?j. Which of the following is a key goal ;,.;',f_‘ ﬁq%ﬁgaﬁﬁaﬂqm’ﬁ?%ﬂﬂqﬁm
of green marketing? | e &2 - _ :
ﬂ (A) Maximizing profits only N (.A) Fact g Hitdad ST . I

(ﬁ} Reducing environmental impact | (B) qafatola wHE & B BT |
(C) Increasing production rates (C) 3IUEH &Rl B FGI :l

(D) Ignoring customer needs / - (D) WED @ ST B IFCET BIAT

?5/. Brand equity refers to. . 75 gz s &t arad 21

(A) The financial value of a brand

\ (A) o §iE & fadiia 4o 3
(B) The customer loyalty and brand 2

recognition / (B) e awwerdt oik 7S B TEE |
(C) The impact of the brand name

‘ (C) urEs whafpar W &fs W &1 AWE |
On customer response -

(0 Al of the aboves (©) T
3043\A\2024-25 [22] : . ‘
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